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PRESIDENT MESSAGE

“ Future Plan & Vision is announced by the Board Meeting ”

Greetings to my fellow members and sponsors,
It is already April and full of Spring energy.

With North Korea’s participation in the PyeongChang Winter Olympics, North Korea and South
Korea have begun a dramatic peace diplomacy. On the contrary, renegotiation demands of KORUS
FTA, the pursuit of protectionism, and the trade war with China is becoming the focal point of this

unclear world economic future.

I hope that this 58th Annual Board Meeting will be a place to discuss the impacts of the current
world economic situation and also an opportunity for the 15th Presidency to discuss and decide on
the final amendments to the changes to the by-laws. I’d like to thank the Amendment Committee in

taking the lead collecting the opinions of the various chapters with changes to the by-laws.

Finally, I would like to thank all of you who came from all over the country and the LA executives,
Kim Jung Chil, President of LA Chapter and Geni Lee, Secretary of LA Chapter, for all their support.
Thank You,

Yo Sup Lee

President of KAGRO INTERNATIONAL

International Korean Grocers and Licensed Beverage Association
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GOVERNOR MESSAGE

»

B

STATE OF MARYLAND
| OFFICE OF THE GOVERNOR

A

LARRY HOGAN
GOVERNOR

s
==

Korean-American Grocers Association International
Bi-Annual Journal

A Message from Governor Larry Hogan

Dear Friends:

It is my pleasure to provide a greeting message for the bi-annual journal published by Korean-
American Grocers Association (KAGRO) International!

I would like to take this opportunity to thank KAGRO International, and KAGRO of Maryland, for
all they do for our state. KAGRO has worked tirelessly to ensure Korean-American-owned
establishments have the resources they need in order to thrive in our nation. The State of Maryland
celebrates your success, and is grateful for organizations like yours that support the business
community.

I would like to thank everyone involved in the production of this journal, and I wish you all the
best in the future.

Governor

STATE HOUSE, ANNAPOLIS, MARYLAND 21401
(410) 974-3901 1-800-811-8336
TTY USERS CALL VIA MD RELAY
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McDonald’s to remove
cheeseburgers from Happy Meal
Menus in the US.

They're lovin' healthier eating.

McDonald’s has announced plans to reduce the amount
of calories in their Happy Meals in the US - by removing
cheeseburgers from the menu.

Fast food chains are a big money-maker in the US, with a
recent study revealing that 80 per cent of American adults
eat fast food at least once a week.

However, the tides are shifting. More people are attempt-
ing to lead healthier lifestyles and it seems that McDon-
ald’s is following the trend.

McDonald’s has announced plans to reconfigure the
menu for their Happy Meals in the US in order to reduce
their calorie content to 600 or less.

Cheeseburgers will be removed from the menu, the sugar
content of the chocolate milk will be reduced and bottled
water will appear as an option.

“We hope these actions will bring more choices to con-

sumers and uniquely benefit millions of families, which

18

are important steps as we build a better McDonalds,” chief

executive officer Steve Easterbrook said in a statement re-
ported by Bloomberg.

Although cheeseburgers will no longer feature on the

Happy Meal menu, they can still be requested by custom-
ers.
The Centres for Disease Control and Prevention states that
the percentage of children and adolescents afflicted with
obesity in the US has increased by as much as three times
since the 1970s.

McDonald’s plans on reducing the calorie content of at
least 50 per cent of its Happy Meals in 120 markets by the
end of 2022.

Although the cheeseburger is still available on the Happy
Meal menu in the UK, a representative from McDonald’s
has assured The Independent that all Happy Meals in the
UK are already 510 calories or less.

McDonald’s UK and Ireland has partnered with Mumsnet
to add a new item to the Happy Meal menu, which is due to
launch later this year.

The collaboration comes after parents on the parenting
network requested more options on the menu, including a
food item that wasn’t fried.

“Mumsnet users tend to be pretty focussed on providing
healthy food and snacks for their children, so the opportu-
nity to help McDonald’s develop a new Happy Meal option
was too good to pass up,” said Carrie Longton, co-founder
of Mumsnet.

“We’ve taken big steps to improve our Happy Meal in re-
cent years and reducing saturated fat, salt and sugar content
across our menu remains a priority,” said Emily Somers,

vice president of food and marketing at McDonald’s UK.



Walmart ramps up grocery
deliveries battle with Amazon’s
Whole Foods.

The retail giant has announced that it will expand its online

grocery delivery service to 40% of American households
by the end of the year, reports TechCrunch.

By that time, Walmart’s grocery deliveries will be avail-
able in over 100 metro areas—up from the six metro areas
it’s currently available in. In total, Walmart will deliver
groceries from 800 of its stores.

The move comes after Amazon announced last month
that Whole Foods grocery delivery is available to Prime

Now customers.

With Amazon eyeing prescriptions,
CVS gets into faster drug
deliveries.

The retail giant has an-
nounced that it will expand
its online grocery delivery
service to 40% of American
households by the end of the

year, reports TechCrunch.

By that time, Walmart’s grocery deliveries will be avail-
able in over 100 metro areas—up from the six metro areas
it’s currently available in. In total, Walmart will deliver

groceries from 800 of its stores.

INDUSTRY NEWS

The move comes after Amazon announced last month that
Whole Foods grocery delivery is available to Prime Now

customers.

Pepsi Sales Are Taking a Hit As the
Company Pushes Non-Soda
Options.

The retail giant has announced that
it will expand its online grocery de-
livery service to 40% of American
households by the end of the year, re-
ports TechCrunch.

By that time, Walmart’s grocery de-

liveries will be available in over 100

metro areas—up from the six metro ar-
eas it’s currently available in. In total,
Walmart will deliver groceries from 800 of its stores.

The move comes after Amazon announced last month
that Whole Foods grocery delivery is available to Prime

Now customers.

Coca-Cola Stories

Sprite Cherry and Sprite Cherry Zero
Become First National Brands Inspired
by Coca-Cola Freestyle

When the Sprite team began exploring options for its next
flavor innovation last year, consumer data from Coca-Cola
Freestyle pointed to a fan favorite. Since the interactive
fountain dispensers debuted in 2009, thirsty restaurant and
retail guests have added a splash of cherry flavor to their
beloved lemon-lime sparkling beverage.

“It was a huge ‘a-ha’ moment for us,” said Bobby Oli-
ver, director, Sprite and citrus brands, Coca-Cola North
America. “The fact that cherry was the number-one Sprite

flavor mix on Coca-Cola Freestyle inspired us to create an
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_ g% Sprite Cherry and its
'gﬁ Zié% no-calorie sidekick, Sprite

1 all-new, delicious product

— . .
for fans in a convenient, on-

the-go bottle.”

Cherry Zero, are now avail-
able nationwide in 20-oz.
PET bottles. The new ex-

tensions combine the cool,

crisp, refreshing taste of Sprite with a splash of cherry fla-
vor. Both are made with 100 percent natural flavors, and
both deliver the cut-through, thirst-quenching refreshment
Sprite fans love.

The launch of Sprite Cherry and Sprite Cherry Zero marks
the first time insights from Coca-Cola Freestyle inspired
the national rollout of a new beverage. Oliver attributes
Sprite’s popularity on Coca-Cola Freestyle to its crisp fla-
vor profile, which pairs well with other flavors. “Because
of its light, clean taste, it provides a great base for custom-
ization,” Oliver said. “Our innovation strategy has focused
on staying true to the brand’s core heritage while adding
refreshing twists.”

Formulations for the fountain and bottled versions of
Sprite Cherry and Sprite Cherry Zero vary, with the most
apparent difference being the color. Sprite with added
cherry flavor on Coca-Cola Freestyle produces a red-tinted
drink, whereas Sprite Cherry and Sprite Cherry Zero in 20-
oz. PET bottles are clear.

These two permanent additions to the Sprite portfolio —
which will be promoted via retail point of sale, sampling,
outdoor advertising and the brand’s social media channels
— follow previous limited-edition flavor innovations like
Sprite Cranberry, Sprite Cranberry Zero, Sprite Tropical
Mix and Sprite LeBron’s Mix.

Sprite Cherry Zero is the latest zero-sugar product in-
novation for Coca-Cola North America, joining a roster of
nearly 250 zero-sugar beverages offered in the U.S. Oliver
says he hopes the innovations will help recruit new fans —

especially those with an affinity for cherry-flavored bever-
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ages — into the Sprite portfolio. “And we also know that
fans who love us constantly seek variety,” he added, noting
the success of the aforementioned limited-edition flavors.
“We see this as an opportunity to give them new reasons to
drink another Sprite or Sprite Zero.”

Sprite is one of the fastest-growing sparkling beverages
in the U.S., posting a 3.4 percent growth increase in re-
tail sales in 2016 over the prior year. The brand made its
Big Game debut earlier this month with the #WannaSprite
campaign spot, “Tacos,” featuring LeBron James.

“This growth is being driven by our fans who love the
product, the brand and everything Sprite stands for,” Oli-
ver said. “We’re very excited about the business momen-
tum Sprite has generated over the last few years, and we
believe Sprite Cherry and Sprite Cherry Zero will help us

keep the brand fresh and continue on this path.”

Coca-Cola announces its first-ever
alcoholic drink

Coca-Cola is launching the first alcoholic drink in its history
with a canned liquor product in Japan.

The drinks giant will experiment with a canned beverage
called Chu-Hi, made up of distilled Japanese drink shochu,
sparkling water and flavoring.

“This is unique in our history. Coca-Cola has always fo-
cused entirely on non-alcoholic beverages, and this is a mod-
est experiment for a specific slice of our market,” said Jorge
Garduno, president of Coca-Cola’s Japan business unit, in a
post on the company’s website.

Japan is a fiercely competitive market, Garduno added, with
Coca-Cola launching 100 products a year in the country. “Ex-

perimentation  is AR/

almost like a day- ¥
to-day ritual here.
You can’t fall
behind the rapid
product cycle in

Japan,” he said.



The company’s sodas only made up about 25 percent of
product sales by volume in Japan in 2016, while tea made
up 27 percent of Japan’s overall beverage consumption in
the same year.

Coca-Cola also owns Georgia Coffee in Japan, which it
claims is the world’s highest-grossing canned coffee drink,
making more than $1 billion in annual sales. The country
has a Food for Specified Health Uses (FOSHU) government
certification, in light of its ageing population and fiber-for-
tified drink Coca-Cola Plus was FOSHU-approved in 2017.

Having certain drinks at particular times of day is more of
an entrenched ritual in Japan than in other part of the world,
said Khalil Younes, EVP of marketing and new businesses
for Coca-Cola Japan, in a blog post. People might drink
green tea with sushi, but opt for oolong tea with fattier Chi-
nese food, for example.

Because of the nature of the Japanese drinks market, it’s

unlikely Chu-Hi drinks will launch in other countries, Gar-
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duno said. “While many markets are becoming more like
Japan, I think the culture here is still very unique and special,

so many products that are born here will stay here.”

Coke Zero Sugar Launches in the
United States

1 In July, Coca-Cola North America announced
plans to give Coke Zero a new name, new look
and even more delicious taste. And Coke Zero
Sugar is off to a solid start.

In a Dec. 8 presentation at the Beverage Di-
gest “Future Smarts” conference, Incoming Co-
ca-Cola North America President Jim Dinkins

credited an improved recipe, popular packaging and targeted

marketing focused on the brand’s partnership with ESPN Col-
lege GameDay with delivering a *“7 percent change in the tra-

jectory of the business” and double-digit growth for the brand.
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