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PRESIDENT MESSAGE

“Sharing Innovating Ideas & Information”

Honorable members of KAGRO International

The year 2018 is entering the autumn of another fruitful season. How many things have you planned for this

year? I hope you can use the remaining time to accomplish everything you set out to do.

As you know, almost all chain stores in the food industry are expanding their online presence and pickup ser-
vices. Amazon’s purchase of Whole Foods, enables them to analyze a buyer’s purchasing patterns and reduce
the cost of desired items, all without having the buyer step into the store.

It is already a reality that the Trump government’s imposition of a tariff levy on China has raised the cost of
all of its products, and it is weakening our competitiveness even further.

In order to survive in this age of rapid change, we have to put more effort into store management, actively
promote through social media, make various efforts to improve creative ideas and services, and communicate
with customers to meet their needs.

At the 59th Board Meeting in Atlanta, Georgia, I want to have an opportunity to discuss ways to break
through this difficult time and share new ideas that can be applied in real life. I also hope that you take this
opportunity to work with the participating companies and get a variety of opinions and information about the
programs available that may meet your particular needs.

I would especially like to thank President of Georgia KAGRO Kim Baek-kyu for making this conference
possible and Director Jon Park for his dedication to the work of the Georgia KAGRO.

Finally, at the conference in Atlanta, we will celebrate our nation’s biggest holiday, Chuseok.
Like a full moon, I fully wish you all the happiness, health and business success. See you in Atlanta.
Thank you.

Yo Sup Lee
President of KAGRO INTERNATIONAL
International Korean Grocers and Licensed Beverage Association
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Dear Members of KAGRO International members,

I hope you all are welcoming this fruitful, leisurely season at the entrance

of Autumn, leaving the hot summer behind.

For the past 18 years, International KAGRO have supported Korean
American small business owners and mutual-aid Korean American com-
munity, have contributed to the economic basis in the local businesses, and

have been the Agora for the immigrants.

I believe your precious devotion will continue to enhance Korean Ameri-
can business and strengthen local business environment. [ wish the pros-
perity of your business and the success of the 59th General Assembly of
KAGRO International.

Embassy of the Republic of Korea

Consul General
Dong gi Kim

KAGRO INTERNATIONAL JOURNAL 9



GOVERNOR MESSAGE

ARKANSAS SECRETARY OF STATE

BB,

MARK MARTIN

Dear Friends,

I am honored to welcome you to this edition of the
Korean-American Grocers’ Association International
Journal. Arkansas is both proud of and grateful for the
contributions made by our Korean community, which
is exemplified by the Arkansas chapter of KAGRO
International.

KAGRO International is a powerful resource to retail
merchants in America, offering assistance, advocacy
and fellowship to the hard-working Korean grocers
established across our nation. However, you do so
much more by hosting events that support the entire
Korean community, providing engagement and
integration opportunities that increase awareness and
influence in our national and state capitols, and
wherever Koreans are living and doing business.

As Arkansas Secretary of State, I am privileged to offer greetings, gratitude, and encouragement
to you on behalf of Arkansas and of all your fellow Americans. As you read further, you will be
pleased, as I have been, to learn of the current progress and the future plans of KAGRO
International.

Yours Faithfully,

7ok Plontin

Mark Martin, P.E.
Arkansas Secretary of State

State Capitol « Suite 256 » 500 Woodlane Street « Little Rock, Arkansas 72201-1094
501-682-1010 « Fax 501-682-3510
e-mail: arsos@sos.arkansas.gov » www.sos.arkansas.gov

10 KAGRO INTERNATIONAL JOURNAL




e 30271 2 492 Ao A
EXFA AT LAIA DHc,

o2 9o LA $3) 99 Eu|RT 9so)E 2
o] whdS 719 ol a4l slge gn) mejgAel A
A 079 BERRoe] 27 Je)n FIY 7Y
o] AN} Hlof A HAZH BEFHT ojele 4%

of Thulet chaintel =018 sk Fat Ajelzt AR AT,

E 159 YANEC] AFo2 FABH: 392A
Zou|7} Qltka v 1 2L 3ATe] AEa} vjALS
7

sopg} 4 Qi Alzko] Blolet e,

Folel A 27k AR W A AR AF 5
32 AT, A= TAE A8 ARA3 2 W9
thert oA E 2w Tl HAS AR,

o¥ F3/ ok =9, ARIHT W ZhAkRT, FeY)
A A7N0h B, A B3| AR, @A BY L B2

S9 9go] A

Al 5972 S A EFFFE TEEY F7153= 9¥

2145 24U7HA] 3H 48] Y02 ZX|ofo A T3]
=, Zr A9 93] 2 9 oAb 121 JdEY B2
AT ol E FHFA

At 3742 "H7F W o E Rzt

FotedNE B
° BRSOl BAL AT B ™ “BA 3l 4
F2Ie W, 819 457 A5 fohE B0 s
3, 7heels e nhele 99 tjele @ oz
B A4S 71t Qo 3 e,

HEHE FI0=

ez ofd S=ie| dg

Mgl EER Yo, 3% 4 =Rt 2
218 A2338] Ae712 B2 237} 249 TR L)
AvA xQlE FuaAo)A 48] A7)

KAGRO INTERNATIONAL JOURNAL 11



KAGRO NEWS

(EERDEREFELELEDERE G
e R EE ETES R EE St
A3l GRS A5t

QA oA 7 T 3L AAhE 9 Yt
713 23] o] Yxal7 BASHE EA “BARAE
2 S5 AT BHL U G4 A D T

N |
A g BT (RF) 3|5 Boils] YHXIS

W48 HANCANE) 543} o) FAUAVLET
FHEAT Y, 57 BN 342 B9 A=
L uge] AEL muwA S 89S Aol WE
8] Hheicy 1 A3k,

e gols o2 FReAtM et AAIE R FEA|
F o= THIH Al5E ¢ A=ES AL, &) AR &
uiske A9 FAYE] AAEE BA7I= Yot A
Aol Ae T AdFe] EvlHE ETEe 8 A7

oA WA

sk ek,

A7Ia el AEFRdEe
|3 0f2 Bosil) Yaist S

AZEIL SRIAEFFAL F3(FF AA7))7F F3s8taL
YA} Y3t 4243 Miller Scholarship Fund—
raising Golf Outing®] 8€¥ 229 <] EF}.

12 KAGRO INTERNATIONAL JOURNAL

$KAGRO fﬁte
"!

8 KAGRO

A AT IHAZE0| YelaS MEsta ACt

old 3= AT GHEGNAN BESHA ALG
o] 4¥Hoz ntReFct. deAbs KAGROSZ &
sk $2000 MY = 7h5lom, YAl Erjof= FI3 9
IF HIARI Peter leel] 31 &0} QAL TUF

A4z o7 .

7L ot AlEeie
—

XMt eiot= BITA(O|Lt

A A AFBSE A 69 242 ol 1A}
2-3AthE ol FASH: WA EILE i} 73 5e) =
23 FAE FINULL] YU YA FHAA
A3

MM bR AR W AT 2 e 3
$313, B AEo] XN AFH o2 BB 4 9
E2 e S48 FRAUEGATY A}
AEG} P 2H1% WArolet

old Aol HB L FYAIe LA = A Mark



Martin ¥ 2-3M|HSL E3Fste] oF 120 o] 2451
om, 2759 QR FAE 2% o2 A FEE0]
Yolzlok & el dfs) mejake AIZHg 7HAc,

A CHAS Michzte] &85

10
glzl
=
[l
=
=)
—
1
=
]

" o= % .
o i e A=, Ald ZHHEHIE etk
O %

2
&9 B5ES AT AhHFAS SRA,

F3 129 8Y EQY 2% 6A]9] The Maumelle
Event Center (10910 Maumelle Blvd. North Little
Rock, AR 72113)|4 Al 23] U7bAF AEH3] Ao
Fojdo] Qg AR, Sl W2 AEAEY A
I AUs B, 1599 SAollA Aekas A5

ALE YA

First Data?} TIEL{AC 2 A7t $100000.00 O]
o B2 5

BEUHS T g dA7IR] St Z2AA SAE F3l
(Ex, Bank of America, Bank of Orzka, 5%) A

KAGRO NEWS

7IE Z2AS FoEA WHSoA Aeet Feel
Ao, 2 AT B8 glens a9s AEY

A do] E.

First Data.

AT AR 7EA A7) whE F71 H|E 5 FHEHA]
g2 HE FEe ZAR s, Ad 2 23t 93] sldE
ofE} G A BIAYAE Sh= 10099719 AFIFE
Tt A M o2 dopekg o] AaYn|g-o] ARg-EHeA o o
3 dotie AZke 7.

> 32

A7 $40 millions o4& AMEEO R, o] AE 7}HA]
1 First Data®} AloFS W, A LS9 I -2 ALY
Aot JAGlo] 7HA] 2SR 57| 2 FolFrt,

Acquiring: Inter change +$0.015/ transaction,
Bundled debit: IC+.015/transaction,

EBT: 0,015/transaction and

Clover security/Transarmor:$9.95/month,

Aag AAle 97 dLeold BAe A€ B
S AF T 4 QAL For B2 A5 Fgiths A
l B A= FYska A A
Hahe2lol T8 ol ARe FAsHEA A4
L7A He &l A

3]

UMEIMZ R 2ABISIt RE T S15 KCCOC

JedE

A EZFTAE (G 7+ T+H7F 7812¢ §el A
FUAE Age] 1000€HE 718t 22 341
312 oA o2 500 €35 AFUENAY AY7|Fe
2 7|15,

SET 8L ol AHle] £5H DC keo]AE &
A JY @2 2 AEoje|A AEH g el AR

KAGRO INTERNATIONAL JOURNAL 13



KAGRO NEWS

AE AY 219198 $7htelA) 715 A,
B L “dARE ARUAE 758 st
51 423 o] o] ¥lo] Balsh A A0 713E 7]
ol BekwA QARe] Bl ARUEAE ok
e SIS SE Lo Ao Wik n At

R 6 BRI
Aol oluk A 1 ¥ 52k 7

AEE g

Aol egake 7
BS ad ol B g

20184 AFAY 4 9 Ao Fel4lo] A5 189
Zey JEAs PN 4EFS JASH GADA A
=7, BYAA BALE 5 20001 Fo] Fof 3 7He
Hgeel dRsUT FauANERE A 182
Za)4) GEA G 20189 A B o @ FaT
ol4) WA AHBS

AT AF BE A A3 T A 2
Foz gol olgAw, o) o
% gk oME wi § gom @m 7 5l
L WA BA U 4 Qs
ES L

TEAANEFE UET FAAUFL "ol ¥ Ao
A @3 893 FA A THeIA 22,0002 <)

14 KAGRO INTERNATIONAL JOURNAL

AEES AP ‘Yonw o) AT} AL &

| 8% 4 Q=S wshA 2 TRyt

ol WAL AU FEAANLA, AU &
ST G4, AYY A5 o, ol ek
FANEZRAATY I Fo| ZAZ = F 8

a9l A% @30 A4S 7l 9RSYT

S713etn|AEAes|
xt5h |20l +uc|1§| M31a| THE|

7A@ AE8], KAGRO)7F =37t
Aot 7l ohe =297 Al 49 22 YR AL
A ZZANA HEYF FEAL oS3 nFFA FIA,
A28 3ele, o]AEHo] 3%, HIF WsgA
9], SFIFEF 5 80999 e] A7t 7hed @3

AE) L Aot 9 J2uSo] B BAY
7hed) 2Folunt Ego] Hug she whoz Fug
32 2541k olof7bT STk MA “HA T4 RER S
ATt A el % FoI5ka 2204 A% 4 99
oPehm 2k QIARE e

A o PAE e ALY “FE HAY
Fathelo] Yolth wE BEA AR = AR S
912 WALl BB AREA B3 &AW
%3] Sl 97 100092 Ayt



A KAGRO eV |30t S2IH3E 482

’i‘waamwig?m
L= WIEI 1
oL sl
,..:

A KAGRO Eep7 30t ZZH2|0iM +8h XS0t el

Sz ol 27 e

=22 gs| 2 g 713

A ER2E B3 =

Zois(of et EAXE

2 3 HAFIEY A HL)7t FHsta gy F
o] A7} TYFH= 2018 KRLAC 2= EYHE7} A 6
4 18 wA 9] Zatd|g} 2% (The Club at Pradera)ol
A g,

KAGRO NEWS

o YA 144%o] A7RE hed) Ak Ao =
AgEgon, IE DOAA HF A4E FFEY ol
A 8ol WS ol Bkl AuE mEA B
AQUT, 83 olat 8uSo] 43 A4l sHA7] 1)
woll G317k BAFFL It ekl FAS A U 2
29 WS Bt

Aol A] BALENE Fshe A MIL
“1997dRE FE3] B gi3of FAshHA IPET
Mg Ersty of 1 Ak, “ddof ghiA 1%‘711
= A E M = QloA] e 71—‘101 5@ o =
£ Ay gt ThiA EJL £ AALL ofd £ 2095
QF 23] WA H= QlojA] v ARk A7} ZEA|
2 3 24 & s&t ANZHE 2| =lof ofF 2 At
2t3 Azkeiet” 1 Tyt

A AR DIEoflAe] BHEH (B0l 0124 DIFAZFFHS| 3|E)

A712 sl Arjdo] #4] ghol= AAT o g
392 "BLE A At EA Aol FAE YA

U5 7 ol9A 71 RABE B 4 YojA FT 3

W7 A7 R,

Yololi SO 19 Do) AT BMW ATk
el g00gel ATrel T 9% HaIE 2% 5 2
A3 AET AE 5O FAo] FolAir

0]]1.] %EE]'E _T'_.qu.]ﬂ 5(1-/5] oﬂ 01‘/\‘1 Coors §]/\]-0ﬂ/\‘1

A3 TUS GGt Gloria®t v|8 S 2k ZF 3]k Af
22 Z2IH A9 9o F5d TAHA B3t dist

KAGRO INTERNATIONAL JOURNAL 15



KAGRO NEWS

o A7 7Hick, B8 S2ekE Weel DC BEY AT A|7|SHALHE| Z=H| 20!
2ol Z2aRE I3 HFH2 thetet MY AE W}
PrHL B el Qi wekn Tl Pl =
29 42 BA7|= Fut,

&

At 2EH JEI

LR

PRI ThrIE X ek chalE.

A EREE B3| S0 SIS HMRE

A ElAto] BASH 2HRS0| BHERS B St QUCH (B BAS 0|2
VST

AIAREH ) Al 3221 SFHL3] & Al 33% 29 CEO
Eo] Ad 204 (&) 214 (&) FL7E 22004 A
R}, o LY=ol 8l S ST o MEE HiAl
3 ol ATl AT

(o

AIA e t3l= AlA 2ol A 58k e s 9
el ‘ A AAUST B /| GUED YELL 75 9 B
A 2 A AU U BARIS| Bu2 MBS TRy = A A% A A9 2002?—‘ e EEal e

SRS F) A AulAdolt, s =9 AL el AlAl &

2

J
fr

A8 B8 A0l AN B BN A 15T 4 oh) ARA 4 9 2 FAo] et Lol2 afo) 1
AUE ° 7} A 3, ow S gl 90 BH de] 23] AUt
ol Bl 99 LA “Eojsie Aelg ahetst

I, ZE HePE T AES =1yt 392} ool ol AR AR A HEF = 58
ol gAgUSe] BAE), ol i3] $4 AYAE ©

= A& ol5A9] A AT Do A A} S-S A
KAG RO B, o] W 109 15994 17¢ 34} 4017} S ES

o)A AMA Melol A A 193] A7 A 3l A

EREL )

lm oln

oy

ru
)

‘I

16 KAGRO INTERNATIONAL JOURNAL



G &1I117

1. M F~§ &

H17a} MAGHAICHE]

THE 17TH WORLD KOREAN BUSINESS CONVENTION

2018.10.23(3h ~10.25(=

), QI SE=ZIHIAO}

St2IEZHIR! Z|CHo) b =LA FT 7|1 7IH1I71I?_ 3|7t 2= 102232 E 37t
S50} Z[1Of H|ZLA SHEA| QRHZHA | M THE I%"—IEL
Ciefet Z2Tao 2 TIMTi= OH CHalol Eofsl M=2 HIZLIA 7|21S BHEAIZ HIEiLCE

 MN7REMIAISHSTHS] (The 17th World Korean Business Convention) * 71 Zt:2018.10.23(&H~10.25(=)
- SEZHIA0HSongdo Convencial o & F: KHASZAHT

M ozo:
rﬂ I->6§

| KHRASEERHT, Q S|, 0HUZER-MBN

« 7 2 :3,5002(5H2] 1,00004H, =LY 2,50004F)

» FRES I R HEA, SARICHIZITRIA, HDILL HIZLIA HIEIZ, B8 Go Together, 7[RIFIAIZ, UChUH|XLIADIE S

x KIS AR www.hansang.netS ETSHMIR.

&

Y s &/
N
¢ AN

n".’_f’b*&"“'ﬂ

k
k

MRISZEAE M= =L YEHS0H 222
stiel ehd7 | ol SEEE =L 24213 MISE 2ol

Olofl B2 etef==MIM Of2f —?°"71|%% "é.* SHAI] SHIES B =

=L FES0i7 7 121E

SHIHIERSE &8t =W YHo| 2=E st
HBHRPEE 7 |3IKMES
RIMICH Bt S 2 oI 1= FMISE 2

- SHA7[] SHES THH 240124 RIZ L ZH i Ay

=X 5ol 7104

—

<Al & H:SHYT | HERE QIS

« AlH7[ZH: 2018 12 12 ~ 2018 12231

<2 #1:150F(¢), 7 Al 2

<7l ZH:67|(42~7),77|(8E~108)

o QIEAXIS - C|XIQ1 2 3, V7 |S2 ST [ QY 2T
o QIEIX|RS : 2 18T (HERIEIAH| X (=)

ry

7LLH™
* 67| :20189 42 1622 ~ 2018 42 302!(), 18:00
77| :20184 78 30(&) ~ 2018 82 13(&), 18:00

LL HEMF=2210)

* ST | HEHE QB QIERHE LG
« SAFATHAN L SIAFARR

* S| MR SES AR

C} F4=HHiH .

T b - SEAI(www.hansang.net)
X KpMS AL SHA(www.hansang.net) HHEQ IEIMS
2R

V"

Y L A



Coca-Cola silent following Pep-
siCo’s latest splash in sparkling
water wars

DASANDASAN[DAS

il ibarcipelrak e rage

PepsiCo’s $3.2 billion purchase of SodaStream International
Ltd. is the beverage giant’s biggest splash yet in the spar-
kling water wars, and its biggest beverage giant rival, Coca-
Cola, isn’t tipping its hand on how the company plans to

respond.

New York-based PepsiCo Inc. said Monday it will pay
$144 per share in cash for Tel Aviv, Israel-based SodaS-
tream. PepsiCo officials said the acquisition will help the

company’s nutritional products efforts.

SodaStream is “offering consumers the ability to make
great-tasting beverages while reducing the amount of waste
generated,” said Indra Nooyi, PepsiCo CEO and chairman,
in a statement. “That focus is well-aligned with Performance
with Purpose, our philosophy of making more nutritious

products while limiting our environmental footprint.”

18 KAGRO INTERNATIONAL JOURNAL

SodaStream makes sparkling-water makers that turn tap
water into sparkling water and flavored sparkling water that
start about $80. The move also follows Pepsi’s first major
leap into the sparkling water category in February, when it
launched “bubly,” a flavored sparkling water that doesn’t in-
clude artificial flavors, sweeteners or calories. Bubly’s intro-
duction came one year after PepsiCo launched its premium
bottled water LIFEWTR.

As Atlanta Business Chronicle has reported, PepsiCo’s
ground-up technique for bubly differed from Coca-Cola’s
strategy, which leans heavily on its Venturing & Emerging
Brands unit to acquire growing, trendy companies that can
reach the ever-important millennial demographic. That in-
cludes its $220 million acquisition in October of Topo Chi-
co, one of Mexico’s most popular sparkling waters. Coke
also recently started testing its popular Swiss brand Valsar in
the U.S. It has also added a variety of new flavors to existing
water brands, including for Dasani and its coconut water,
Zico Coco-Lixir. Last week, in its push to compete with Pep-
siCo’s Gatorade, Coke bought a minority ownership stake in

BodyArmor, a startup line of healthier sports drinks.

Meanwhile, Coca-Cola recently filed a trademark that
hinted at a potential venture into new territory: snack food
and bars. It’s a move that could bring Coca-Cola in line with
PepsiCo, which sells Fritos, Cheetos, Tostitos and other

snacks.

A Coca-Cola spokesperson declined to comment Tuesday
about PepsiCo’s acquisition or how it affects their future in-

novations/acquisitions.



Some news reported that the SodaStream deal allows Pep-
siCo to reach consumers at home, rather than in retail stores.
About 70 percent of U.S. shoppers are expected to buy their
groceries online by the year 2025, and the SodaStream ac-
quisition will allow PepsiCo’s entry into the home beverages

market.

Beer vs. Wine vs. Liquor

New York prefers wine, Austin loves
liquor. Where does your city stack up?

Online alcohol delivery brands like Drizly make relaxing
with a beer, wine or spirit in the comfort of your own home
as easy as drinking. Additionally, as is the case with many
of these high-tech companies, they’re also able to offer a
breadth of data about their customers like never before. Dri-
zly recently dug through its data on a dozen major markets

to determine how people in different areas drink — looking at

what they buy, when they buy it, and how much they spend.

Probably the most interesting insight is the breakdown
of sales on beer versus wine versus liquor. Of the 12 mar-
kets the brand looked at, New York City had sold the highest
percentage of wine — 50 percent of all alcohol sold in the
city was wine — whereas Boston had the highest percent-
age of beer — 31 percent. Meanwhile, Austin had the lowest
percentage of wine, just 28 percent — which makes sense
for a college town — but it wasn’t beer that was making up
the slack: Austin had the highest percent of any market in
liquor sales: nearly 50 percent.

Drizly also broke each category down by type, and though
nothing really jumps out on comparisons like reds versus
whites and whiskey versus vodka, the beer data is a bit tell-
ing. Percentagewise, Dallas sold the most lager — 66 percent
of all the beer sold in the city was lager — whereas Seattle, an

early embracer of the craft beer trend, greatly preferred ales,

with the style making up 52 percent of its beer sales. Along
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those lines, Seattle also broke from the rest of the cities
when it came to their top-selling beer brand: In every other
city, either Bud Light, Miller Lite or Coors Light was the
top-selling beer brand, but in Seattle, they opted for Rainer —

a lager, yes, but not one of the big three. As far as pricing is

concerned, Drizly points out that “cost of living and tax poli-
cies vary across the country,” but in general, New York and
Los Angeles are higher on the spectrum while Denver and
Tampa Bay are lower. Meanwhile, somewhat unexpectedly,
Seattle spent the most on average per order, but Drizly
was quick to explain this phenomenon by saying the city

“has a disproportionate share of corporate orders where or-

der totals are typically higher.”

As to when people order, the day of the week data is some-
what skewed since Texas doesn’t allow Sunday alcohol
sales, throwing off the info on Austin, Houston and Dal-
las, but in general, Washington DC was the most weekend-
focused city. And though most orders are placed between
Spm and 7pm, some cities skew earlier and later. Once again
thanks to its corporate slant, Seattle tends to lean towards af-
ternoon ordering. Meanwhile, the big metropolises of New

York and Chicago skew the latest of any areas on the list.

Most ‘Bad’ Beers Aren’t as Bad as
you think

I’ve endured plenty of bad beers in my life; as a beer writer,
it comes with the territory. Narrowing down the absolute

worst is impossible, but to give you a taste, [ once encoun-
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tered a pour during
a tasting flight that
immediately reeked
of gym socks and
tasted like funky
cheese.  Purport-
edly a California
Common, the beer
was literally “bad,”

infected with some

unwanted microbe.

Yet, when we talk about “bad” beers, rarely are they actu-
ally these types of flawed products. Thankfully, truly “bad”
brews are few and far between. Serving beer with serious
flaws—whether the aforementioned gym sock beer or more
subtle issues like strong notes of creamed corn (dimethyl
sulfide) or nail polish remover (ethyl acetate)—will hurt a
brewery’s reputation, and usually brewers either fix these
mistakes or go out of business. But at a time when beer
comes in a wider range of flavors than ever before, it’s im-
portant that we tease apart those that are literally brewed in-

correctly and those we simply dislike.

With a huge range of styles from chocolatey imperial
stouts to tart and salty goses, beer is a subjective minefield,
and when beer drinkers use “bad” to denote personal prefer-

ences, they run the risk of doing a disservice to the industry.

This distinction is already understood at beer competitions
where products are attempted to be judged as objectively
as possible. Brews are broken down by style, and trained
judges are given specific guidelines on what to look for.
However, casual conversations aren’t so standardized, and
sometimes entire styles get tossed into the “bad” category.
On the beer rating app Untappd, millions of users rate beers
on a zero-to-five scale, and a quick look at two of the indus-

try’s most popular styles shows an immediate discrepancy.
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American light lagers are, by far, the county’s best-selling
beers. Untappd’s top-rated offering in that style, Shower
Beer by Fieldwork Brewing, has a composite score of 3.79.
Compare that to the top-rated American IPA, the de facto
signature style of the craft beer movement: JJJULIUSSS

from Tree House Brewing scores a 4.65. Notice a difference?

As a whole, the beer community inevitably ranks some
styles higher than others. That’s fine—an IPA is prob-
ably objectively more interesting than a light lager because
there’s more room for variation. But what can be problemat-
ic is when a perfectly acceptable beer is dismissed as “bad”
simply because it doesn’t reach some subjective benchmark

of excitement.

As an example, look no further than Miller Lite. Like many
mainstream brews, America’s third most popular beer brand
often gets tossed into the “bad” category. Its Untappd aver-
age is a paltry 2.43. But is Miller Lite actually “bad” beer?
Just ask a professional beer judge: The brew took home the
gold in the American-Style Lager or Light Lager category at

the Great American Beer Festival as recently as 2014.

“I think people sometimes confuse intensity of flavor with
quality,” explains Jason Pratt, Master Cicerone and Se-
nior Marketing Manager, Innovations, for MillerCoors. “If
you’re expecting any light beer to measure up to a Russian
imperial stout or imperial [PA on flavor intensity, you’re go-
ing to be disappointed. At the same time, if you’re looking
for a beer that’s light, refreshing and balanced, a light beer
is probably a better fit. When you look at Miller Lite, it
checks all of the boxes for what a light beer is supposed to
be. That’s why it consistently wins medals when compared

to its peers.”

Whatever your personal preference is when it comes to
light beers, “bad” is a frustratingly vague descriptor for a

beer that, from a technical perspective, may be totally fine.



In his forthcoming book, Drink Beer, Think Beer: Getting
to the Bottom of Every Pint, certified beer judge and Senior
Editor of Craft Beer & Brewing Magazine John Holl specifi-
cally addresses the difference between personal tastes and
actual quality in a competition setting. “Long ago I realized
that there are certain beer styles, such as Belgian tripels and
quads, that I just don’t prefer,” he writes. “Professionally, I
learned how they were supposed to taste and the processes
used to make them, but if | had the opportunity to judge a
beer contest where they were offered, I’d beg off unless there
was no alternative — in which case, I’d give it my honest shot

to make an assessment uninfluenced by my personal bias.”

This same lesson can be applied to casual drinkers as well.
“There’s a lot of choice with beer these days and not every
style is going to suit everyone,” Holl told us via email. “And

when it comes to ‘rating’ a beer online, it’s unfair to give it a
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low score because it doesn’t suit your tastes. It’s unfair to the

brewery and your fellow drinkers.”

Of course, we still need to openly express when we dislike
a beer. But drinkers should use this opportunity to provide
more context. Maybe the beer’s not to style: a valid complaint
that regularly prevents perfectly drinkable, sometimes even
delicious beer from winning competitions. Maybe it’s boring,
or maybe the opposite: Its flavors are too intense. Maybe it’s
something even more ethereal: You don’t like the can’s art-
work, the brewery’s politics, or the brewer’s cousin. All fair—
Jjust reserve that term “bad” for when it’s truly flawed. (And if
you haven’t yet delved into brewing flaws, it’s an incredible
way to learn about the flavors you probably already know you
don’t like in a beer.) If you ever encounter a beer that actually
tastes like gym socks, you’re going to wish that everyone rat-

ing beer would stick to the proper descriptor.
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Mortgage Solutions to Match Your Needs

Experienced Lender & Full Staff of Mortgage Specialists
Provide Application-to-Closing Service

No-Closing-Cost Refinance Options Available

for qualifying applicants
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Mehdi Pirzadeh, VP/Senior Mortgage Banker
Office 240.406.1130 | Cell 301.332.4260 | eFax 301.841.9812
MPirzadeh@EagleBankCorp.com | NMLS #189912
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RESIDENTIAL LENDING

EQUAL HOUSING

LENDER
Member FDIC

This is not a commitment to lend. To be eligible, buyer must meet minimum down payment, underwriting and program guidelines. Some programs may require homebuyer
education. All loan applications are subject to credit and property approval. Annual Percentage Rate (APR), and program, rates, fees, closing costs, terms and conditions are subject

to change without notice and may vary depeding upon credit history and fransaction specifics. Property taxes, flood and/or property hazard insurance may be required.
EagleBank NMLS #440513.
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Miller Brewing Company / Anheuser Bushinc / Coors Brewing Co
CoCa ColaUSA,Inc / PEPSICO / KT&GUSA
Maryland Live! Casino & Hotel / Eagle Bank
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CONTACT US:

If you want to add to your profits with our
SURGEON GENERAL'S WARNING: Quitting Smoking NEW 2018 DISTRIBUTOR & RETAIL PROGRAMS!

Now Greatly Reduces Serious Risks to Your

Health. Phone: 1-214-299-4202
Fax: 1-214-299-4207
info@ktngusa.com
www.ktngusa.com



COLD FILTERED. COLD AGED.

COLD INSPIRED.
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